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ABSTRACT

T&vmﬂmaﬁnedatemmmmgmemlecfamepmew&h@mjobamﬂmm the face of

present widespread yvouth wnemployment, We looked ot extamt Hterature on the global
state of entreprenenrship and made relations with national and local unemployment issues.

The concept of entreprencurship and entreprenenrial activities in Nigeria were examined.
Most authors agreed entrepreneurial activities are the anchor on which economic growth
and fob creation are placed. Most governmenty globally provide start-up support given the
proven benefits to the local economy. Entrepreneurship in sub-Saharan Africa was found to
be high with equally large amount of women involvemeni Muain impediments to
entrepreneurship endisted included lack of knowledge in the basic sciences and techrology,
lack of strong patent law, and high cost of conducting business in Nigerin. This paper
recormmends mentorship programs by established entrepreneurs, expangion of educational
curriculum and improvement of physical mfrastructure as key drivers of better
entreprencirial values in Nigeria.
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INTRODUCTION

The concept of entrepreneurship was first established in the 1700z and the meaning has
evolved ever since, Entreprenenrship has been defined in various ways by different authors
(Baum et al. 2014, Fayelle 2007, Stokes et al. 2010, Wise 2016} all of which can be srmised
to revolve around innovetion, development of new goods or processes, recognition of
potentials, risk bearbng, seizinge opporfunities ad comrverting opportmiities to mearketable
idea or produets.

Enireprencurship is a necessary ingredient for stimulating economic, social and industrial
growth and employment opportunities in all society. For a developing economy like
Nigetia, enbreprencmship (and social inovation) is very vital to unlocking srowth and
economic inclusion. The Nigerian government has acknowledged that it will play a role in
futnre growih and success for the country (Osunde 2014).  This has resulted in a nomber of
policy and structomal development to promote enireprencamship, build capacity and
ecosystem as well as foster entrepreneurial thinking at the education level.
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Entreprencurship has been identified as one of the four growth drivers that are essential for
futore conrpetitiveness and wealth creation. Others ave (OECD 1996):

* Knowledge building

* Sharing information and computer technology, (ICT) and

* Human resources

One of the crucial determinants of entrepreneurship in entreprenenrship framework (B F) is
Enirepreneurship Education (E.E) which acts within colioral context and targets mind-gets,
attitndes and behaviours.

NATIONALPOLICY ON ENTREFRENEURSHIP AND THE NIGERTA
POLYTECHNICS SYSTEM

In 2006, the Nigerian National Council on Education (NCE) during its 53rd meeting directed
that all higher education institutions in Nigeria shounld introduce entrepreneurship aducation
a8 a compulsory course for all their siudents (irrespective of their course of studies) from
200772008 acadernic session. This is expected to equip graduates from the system with
appropriate skills, competence and disposition to compete globally with their counterparis
and also contribute meaningfully to Nigeria's social-cconomic developments.

The National Board for Technical Education (NBTE) as the organ of government
responsible for setting standards and asoring quality is i collaboration with Pobyrtechmics
and Colleges of Technology to ensure that the government's directives of introducing
entreprensurship education and establishing study centres is complied with in all the
institutions. ‘This is with a view fo fostering entreprenexmial cutture which, will in tumn,
enable both students and faculty to appreciate and imbibe the rudiment of innovation,
positive thinking, productivity and value addition (Ovbiagele 2015).

In the context of the global knowledge econonyy, the traditionsl role of the Polytechnic
system as a generator and repository of knowledge is being reworked, at least in texms of new
mechanisms to pursue the age old objectives, Thers is a growing view that tertiary
ingtitrtions have a laneer responsibility, and special capability, to assist  in transforming
their knowledge into potential gaing - enterprise davelopment, new productand employment
generation (Jaja 2014). Nigerian Polytechnics, therefore, have great responsibility to
encourage students to imbibe the entreprencumial coliwre that encourages them to be
creative, innovative, develop or find new solutions, ideas and ways doing things and believe
intheir ability to excel in the midst of the competition.

A robust entreprenenrial culture is essential for encouraging and suppoerting smdents and
faculics in launching and successfully growing production, processng or service
enterprises (Anne and Bass 2016). Stadents and faculty need to understand the fondamental
concepis and accepted tactics associated with start-ups and believe in their ability to apply
them in real life ventnres. This requires establishing a rich and supporting environment that
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fosters the building of a strong sense of cooperative parmership and/or teams that will evolve
inte commercial vewhnes, The practical knowledge and expeticnce gained from
Enirepreneurship Education (EE) programme should stimmulate students to think about their
careers, their destinies and their ability to start buainesges. The new education process
should help students to cultivate proper emireprencurial mind-set that enables them to
achieve their true potentials as they begin to think business, become doers and confidenily
explore their environment for opporhmities and job creation (Toeme and Amaechi 2013).

STRATEGIC GOALS OFENTREFRENEURSHIP
From literatmre (Kolb 2015, Legge 1997, Shepherd 2016) and author opihion,

entreprensurship should attain the following:
(i) Promote effective teaching and research in emtreprencurship, creativity and
innovation.

(i)  Fosterthe creation of entrepreneurial culture in Polytechnic and beyond.

(i)  Address the challenges of poverty and ymemployment sanong Nigeria praduates by
encouraging cross-country leaming in the formmlation and implemesntation of
effective strategies,

(iv)  Establish links with faculties and other units of the Polytechnics to ensure that
inventiong and innovation are transferred to the indostry and other interests with the
hope of generating patents, spin-offy, start-ups efe.)

(v)  Provide new Imowladge and expertisa leading to the delivery of excellence in the

field of Entreprenenrship,

(vi) Provide conditions and opportumities that will improve sindenis' productive
capacities in entesprise development,

ivii) Create a new gencration of movative graduates with mdependent mind-set fo

approach opportunities and live a productive and meaningfinl life.

(viii} Enhance the Polytechnic's contribution to society by sharing best practices with the
wider community through networks and collaborations.

(ix) Develop linkages with commercial world ¢.g. industries and Research Centres for
assistance in spin-offs, licensing and consnltmey.

(x)  Explore opportmnities for shadents exchange programme within Nigeria and beyond.

(xi) Coordinate with all centers of Excellence for the development of multifimctional
skills.

EXPECTEDOUTCOMES

(i) Production of entreprenenrial graduate fornational growih.

(i Bmergence of knowledge-based high and value-added entcrprises driven by
enireprencamial graduates.

(iii} Local and National Economic Growth

{iv) Reduoctioningraduste uncmployment (Job creation).

(v)  Wealth creation and poverty reduction.
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(vi)  Emergence of entrepreneurial Polytechnic system.
{vii) WNewknowledgecreationand networking,
(viii} Increasein national competitiveness and global relevance.

THE CONCEPT OF ENTREFRENEURSHIP

The whole idea of entreprenenrship centres on job ereation leading to self-employment,
which will generate cauplovmment opportonities fo others that muost work with the
enirepreneur (Maina 2013). Entrepreneurship is the most effective method for bridging the
gap between science, technology and the market place, creating new enterprisez, and
bridging new products and services to the market (Faggio and Silva 2014).  These
entreprensurial activities zignificantly affect the economy of an area by building the
economic base and creating‘providing jobs (Duru 2011).

According to Drucker {1970) and Knight (1967), Eatreprenenrghip is:

i About taking risks.

(i) Itistheprocess of creating new values that did not previously exist.

(iii} Itis thepractics of starting new organization, cspecially new bosiness.

(iv) [Itinvolves creation of new wealth through implementation of new concepts.

Drucker (1970) believes that what entreprencurs have in common isnot pesoanlity tradts-tuata
commitment to innovation. For innovation to occur the entreprenenr must have not only talent,
ingenmity and knowledge bothe must also be hardworking, focnsed and pinposefil.

Entreprencurship has been described as the pursnit of opportunities without regard to
resources currently controlled (Nwafor 2007). To be enterprising is to keep your eves open
and mind active. Tt is to be skilled enough, confident enongh, creative enongh and
disciplined encugh to seize opportunities thet present themselves regardless of the economy
(Nwafor 2007).

Developments in enfreprenemship are sometimes scen ag arising from three somrces,

namely:

(a) From the contributions of economic writers and thinkers on the role of the
enireprencur in economic theory.

(b) From the psychological trait approach on personality characteristics of the
cuireprencur and

{(c) From sccial behavioural approach which stresses the influence of social
environment aswell as personality trait.

McGrath and Macmillan (2000} identified four characteristics of habitual emtreprenenrs as:
(i) They passionately seck new opportimitics, are alert, abways secking for the chanes fo
profit from change and disruption in the way the business is done.
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(i) They pursue opportunities with enormous discipline; are not only alert to spot
oppottunitics, but make sute they act on therm, Most venture into inventory of
unexploited opportunities and invest only if the competitive arena is attractive and
the opportimity is ripe. They punme only the best opportunitics and avoid chasing
after every option; are Tuthlessly disciplmed about limiting the numbers of projecis
they pursoe and go after a tightly controlled portfolio of opportunities in different
stages of development,

(iiiy They focus specifically on adaptive execution; rather than analysing new ideas to
death, Yet they are adaptable to change direction ag the real opportunity, economic
value and cost minimizadion miveil the most option.

{iv)  They engage the energies of everyone in their domain; involve many pecple, inside
and outside the organization in the pursyit of an opportunity. They create and angtain
networks of relationships rather than going alone, making the most of the intellectual
and other resources people have to offer and helping those people achieve their goala
too(Soyibo 2006).

According to Arowa 2004), Entrepreneurship is the ability some peopls have to accept
risks and combine factors of production in orderto produce goods and services.

Itcan alzo be seen ag the willingness and ability of an individual to seek out investment
opportmiities in s envitomnent, and be able to establish and run an crterprise soccessfolly
basad on the identified opportunities (Ayatse 2013).

Current and Stallworth (1989) state that entreprenenrship is the creation of new cconomic
entity centered on a novel product of service or, at the very least, ome which differs
significantly from the prodncts or services offered elsewhere in the market, Schumpeter
{1950) msists that only certain extraordinary people have the ability to be entreprencrs and
they bring about extraondinary svents.

Olpara (2000) argues that an entreprencur is a human bulldozer, who can convert a
stumbling block into a stepping stone. To an endneprenenr, there is no mountain that is
unmovable. He is a creative and aggressive innovator who promotes the necessary
relationshipy required for the new buginess to come o existence. He is the person who
identifies investment opportnities; he makes the decision as to the opportunities to exploit;
he promotes and establishes the tuginess; he is the one who combines the scarce resources
required for production and distribution; he organizes and manages the hurnan and material
resources for the attainment of enterprises’ objectives; he is the risk bearer; he is the one who
bringy about iaprovernent om the methed of doing things,

Soyibo (2006} defined entrepreneurship as the process of identifying an eppertumity related
10 needs-zatisfaction and comverting it to a thing {product or service) of value. Itcanalzobe
concepiualized to mean the process and activities undertaken by entreprencurs directed at
capturing value associated with business opportunities. It can be seen as a process driven by
the desire to innovate; that is producing new things (goods and services; processes or
approaches) or improving on existing ones, and profiting from them.
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Jones & CGieorge {2003) defined entrepreneurship as the mobilization of resources to take
advantage of an opportunity to provide customers with new orimproved poods and services.
Enireprencurship is concerned with wealth creation through the creation of value rather than
its manipulation, It involves the destraction of existing market structures by the creation of
new markets (or reduction in merket shares of current leaders) threugh improvement of
exisiing products or the development of entirely new products (Dyer et al. 2011). This is
what Schumpeter called creative destruction (Soyibo 2006),

Many people wrongly assume that anyone who manages a large cotnpary is m entreprenen.
It should be noted that many managers of big companies carry out decisions made by higher -
ranking executives, These managers are not entreprencurs becanse they donot have final
control over the conmreaty and they do not make decisions that involve risking the company's
TESOUrcas,

Entrepreneurship is not just about establishing a buginess or doing business; it is not just
about meaking money; itis not just about profiting from making contracts, it 1s not just about
buying and selling; it is not just about short-changing others to make money; it is not just
about portfolio carrying businessmen looking for contracts.

It is about having the ability and willinghess to take tisks and to combine factors of
preduetion in order to produce goods and services that can satisfy human wants and create
wealth. Some basic characteristics or entreprenenrship include: Ambition, Optimism,
Achievement, Orientation, Independent mindedness, Geal orientation, Individnalism,
Future orientation, Self-confidence, Open-mindedness and Tolerance for ambiguity (Duru
2011).

ENTREFRENEURSHIFP OPPORTUNITIES IN NIGERIA

Most good Dusiness opportundtics do not mddenly appear, but rather remlt from an
entrepreneur's alertness to possibilities or, in some cases, the establishment of mechanizms
that identify potential opportunities. Most entreprensurs do not have formal mechanisms
for identifying buginess opporfonities, somme sowrces me offen cupirical. These includs
consumers and business associates, members of distnbution system, and technical people.
Often, consumers, such as business associates purchasing products to fit a certain lifestyle,
are the best souree of ideas for a new venture, It i3 wsnally very comnmon to hear people say
*if only there was a product or service that would__.__.__. *. This comment usualty results in
creation of a new business. Many businesses have started as a result of complaint about poor
cuality or high cost of the product or setvice by the consumers (Dyer et aL 2011). Many
other entreprensurs have identified business opportunities through a discussion with a
retailer, wholesaler, or manufacturer’s representative, Technically oriented individuals
oftem conceptnalize business opportmities when working om other projects.

There are several entrepreneurship opportunities in Nigeria. According to the Nigeria Small
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and Medium Scale Enterprises Teelkit, developing a business idea is (Ogechukwu 2006,
SMEDAN 2016):

(i) Amatter of creating vision,

(ii)  Leveraging yourstrengths, and

{iif} Determining whatthemarket needs

Creating a Vision: The Toolkit says you shounld envisage what you want by answering the
following questions:

(a) ‘Where do you live?

()  Howdoyouspendyourdays?

{¢)  Whatkind of work do you do?

(d)  Doyouworkaloneorwithothers?

()  Whoareyousurroundedby?

(f) ‘What do you do when you are not working?

Leveraging your Strengths: Determine what you are good at:

(a) Evexyone is good at something,

(b)  Yourskillscan be a foundation fora businass

(¢)  Many entrepreneurs have ended up making money in areas outside their profession.
(d)  Listthe things youenjoy doing.

(e)  Itemize the skills you've acquired over the years.

Figure out what the market needs: Keep yourbusiness andenna up with an eye forunfilled
oppormnities/nnmet neads.

(a)  Istherea gapinthe market?

(b) Iz there a market in the gap?

(¢)  Isthereaproductorservice that would make life easier forpeople yon know?

{d) Iz there something thet everybody hates to do that you can do forthem?

Your ability to answer these questions will open up entrepreneurship opportunities for you.

ENTREPRENEURSHIP AND JOB CREATTON

Entrepreneurial activity drives economic growth and job creation. Ower the past few
decades, national and sub-nationsl govermmnents worldside have increasingly focused on
engaging more people in market activities with the assumption that markets play a critical
role in attaining snstained increases in living standards. A growing degree of uncertainty in
the world econommy- mdemedbynsmgmemploymmt levels, mlledmteofjob creation,
and muted economic growth. Consequently, policy makers are paying considerable
attention to the specific role of start-upy and high investment in research and development (B
& D) as possible job creation strategies (Armington 2006, Fritsch 2004, Schramm 2009, Stel
and Storey 2002},

Start-ups in the Unitad States for instance create 39.75% of new jobs annually, adding 6.54
joba per new establishment on average (Spletzer 2000), Howewer, 40% of these firms shut
down within the first three vears, leading to job destruction and a high cost to the workers.
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For instance, new data released by the U.S. Census Bureau's of"Business Dynamic Statistics'
(BDS) reiterate that firms aged one to five yeats old generate approximeately 43% of new
jobs. Unfortunately, many of these young firms experience employment loss due to
establishment exit (nearty 20% job Jestraction) in their first year (Haltiwanger ot al, 2009,
The high exit rate of your finns suggesis they need addiionnl support in the early vears of
their foundation (GEM 2005, Strangerand Litan 20090).

In addition te increasing the number of start-ups, expert high investment in R&D to
accelerate innovation and knowledge creation and ultimately boost job creation, This
approach (high investtnent in R&D), althongh necessary, s not sufficient to create sustained
economic growth. Minniti and Levesque {2008) found that countries with high investments
in R&D but weak commercialization of the new knowledge do not show strong econommic
growth. Such growth required researchers who preduce inventions and entrepreneurs who
drive the process of selecting innovations generated through RED and commercializing the
new knowledge (Andretsch etal. 2008, Michelacei 2003). The process of commercializing
innovations by entreprensurs generates positive regional spillovers of knowledge, which
eventoally lead to endopenous or orgmnic growth of the economy. In this sense,
enirepreneurs are the catalyst for growth (Holcombe 2003).

In an effortto cultivate entteprencurial activity, support programs and "business menbators™
have emerged globally to expand the number of start-ups and derive maxzimum retum on
R&D investment. Support programs aim to augment the anmber and quality of atart-upa,
whereas business incubators sirive o bridge the gap between inmovation and
commercinlization (Badal 2010). Most governments consider these programs a good
investment. For instance, in 2009 the U.S, House Conmmittes on Small Business reported
that one dollar spent on the Small Business Administration entrepreneurial development
programs brings a return of $2.87 into for economy. In 2008, these programs helped
generate 73,000 new jobs and added $7.2 billion to the .S, economy (HCSB 2009). This

speaks volumes to the fact that entrepreneurial development programs, if done well, ¢an be
incredibly inporteart to a nation's job creatiom efforts and sconomic development,

Most traditional developments offer technical assistance and/or guidance around business
issmes such as easier acoess fo capital; removal of economic and regulatory hurdles that
obstruct the entreprencurial success of new firms (Schramm 2(K)9, Stranger and Litan 2009);
or provide skills and management framing for bosinesy development banking, finance,
The honse committes on small business estimates that firms that take advantage of these
development programs are twice as likely to succeed as others that do not use these services
(HCSB 2009). However, most of these programmes do not measure and develop the
cntreprensurial ability of the individoal at the helm of the firm, even though studies indicate
that job creation may be more sirongly influenced by the hnman capital of entrepreneurs
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than by the absolute number of start-ups (Cooper ¢t al. 1989, Praag and Cramer 2001, Stel
and Storey 2002).

For instance, Storey and Strange (1992) found that 2% of new fioms created 33% of new jobs
ammyalty, indicating the degree of skewness in the distribution of new job creation,
Researchers attribuie this veriation to individual differences in the founders of these firms.
Following thiz line of research and keeping in mind the shortcomings of the existing
approaches, the Gallup Corporation has developed a framework thet captores the
multidimensional nature of entreprensurship. It uses a deep understanding of uman
maotivationg, attitdes, and behaviours among with several contextual variables to explain
entreprenenrial activity, Gallup's approach focuses on objective messimement smd tacking
of entrepreneurial activity at a macro (overall country, region, or city) as well as the micro
{individual entreprenenr) level, Onone hand, this allows for an understanding of the impact
of individual hehavior on aggregate-level economic activity, while on the other hand, it
allows for an assesament of the impact of broader macro-economic ingtitutions, such as
tules, laws and inforinal social norms, on an individual's entreprenanial decigion malking,

ENTREFRENEURSHIFAND SUB-SAHARAN AFRICAN (SSA)NATIONS
Acconding to Global Entrepreneurship Moniter, enireprenenrs in the Sub-Saharan mations of
Nigeria, Angola, Botswana, Eétiopia, Malawi, Ghana, Namibia and Zambia have quite a high
ip rates with women penticipating at equal of nestty equal rakes in most of the
countries stdiad (CNN 2014, GEM 2013). This shews an incredible ability for the people in
this region to create their own jobs and in many cases jobs for others. As a result,
entrepreneurship in Sub-Saharan Africa (38A) is contribuiing substantially fowands providing
income for families (Job Creatien and lifting commmnities cut of poverty) (GEM 2013),
The Table 1 below shows the Total Enirepreneurship Activity (TEA); Established Business
Rates (EBR) and Perceived Opportanities (PO) evaluation for the Sub-Saharan African
Countries Studied (GEM 2013).

Table 1: Total Entreprenenrship Activity (TEA): Established Buginess Rates (EBR) and
Percefved Opporiuntties (PO) Evaluaton for some Sab-Saharan Afrdcan Countries.

COUNTRY TEA% EBR% PO,
[ Nigeria 35 36 20

Zambia 41 41 TS5
Gambia 37 a7 72
Angola 32 32 68
Botswana NA 28 BB
Malawi NA £]:) 0
South Africa NA NA 35

Key Source; GEM (2013%)

NA = Not Available

Total Barly-Stage Entrepreneurial Activity {TEA) measures the pescentage of adults (18-64
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years who are in the process of starting or just starting a business. At 36.25 percent average,
SSA coanitries have TEA rates that are significantly high, Countries like Zambia (41
percent), Ghana (37 percent), Nigeria (35 percent) and Angola (32 percent) show seme of the
highest TEA Levels in the werld (Singer etal, 2014),

Established Business Rates {(EBR); SSA Cowniries have over twice as many siart-ups as
established business in Angola (32 percent), Zambia (41 percent) etc. Due to high TEA
tates, there are also a ot of eatablished tusinesses simply becanse a lot are petting started
(Singer et al 2014).

Pergeived Opportundities; SSA nations have high perception about the existence of good
opporimities for starting » business in the next six months, with the exception of South
Afvica (35 percent), falling well below the average of 70 percent for region. Cver 80 percent
of people in Nigeria see opportunities for starting businesses {Singer ¢t al. 2014).
Enirepreneurial Beliefs; in all 88 A countries, without exception, entrepreneurship is seen as
a good career choice (76 percent on average) and 77 percent believe they garner great media
attetrtion as entreprreneuts, more 50 then in another region (Singer etal. 2014).
Discontinuation Rates are high. Owver 16 percent of adults in SSA have discontinned a
business in the past vear, reaching as high as 29 percent in Malawi. SSA hag a high level of
people discounting relative to those starting, Exists in this region are most often due to
profitability or problems with financing the venture and infrastractural problems (GEM
2013).

‘Women and men entreprenenrs- SSA nations have almost equal levels of male and famale
entreprensurs with the exception of South Africa (50% more men than women),
Education-levels vary considerably among S8A nations. In Malawi, Uganda and Ghana,
only 3% entrgprenenrs had completed secondary levels of education, while in Zambia and
Botawana, over 30% enbrepreneios have secondary degres and some post-secondary
education {(GEM 2013).

CHALLENGES OF ENTREPRENEURSHIP AND JOB CREATION
Duroweju (2014) reviewed roles of small scale buginesses in Nigeria and the following are
aarrroamd-up of her perceived problems to endreprenewmial activities:

(a) Lack of Knowledge In the Basic Sciences and Technology

The Tole of entreprencwrship in economic development involves more than just
increasing per capital outpt and income; it involves imitating and constituting
chempe in the strocture of buginess and socisty, This change iy accompanied by
growth and increased output, which allows more wealth to ba divided by the varions
participants. One theory of economic growth depicts innovaticn as the key, not only
m developing new products or service for the market but alse In stinmlating
investment inderest in the new ventures being created.

In spitc of the importance of investment and innovation in the cconomic
develepment of the society, there is still a lack of understanding of the product-
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evaluation process. This is the process through which innovation develops and
commercializes throngh cndrepreneniial activity, which in tuih stiniulates coonomic
growth. The critical point in the product - evolution process is the intersection of
nowledge and a recognized social need, which beging the product development
phase. This point, called iterative synthesis, often fails to evolve into marketable
innovation and is where the entreprenenr needs to concentrate his or her efforts. The
lack of expertise in this ares - mudching the technology with the sppropriate meaaket
and making the needed adjustments - is a fimdamenial challenge of entrepreneurship
inMigeria. Itistherefore regretiable that education ig et to be accorded the priority
itdeserves in Nigeria,

Lack of Stromg Patent Law

A serious challenge that entreprenenrs face in Nigeria is the level of competition
from forcign producers. The local entreprencurs are not protected, the sitnation ia
worsened by the apparent lack of faith i the Nigerian Patert Law which many
entreprenenrs feel offers them little protection against piracy.

High Cost of Doing Businessin Nigeria
Entrepreneurs are in business (take risk) because they want to make profit. Where
the expected tetmrn from a ventmmee i3 lower theas the opportimity costs, itwill actaga
disincentive for the entreprensur. Due to collapzed infrastrectural facilities and
unbridled cormption, where entreprenenrs have to spend huge smns to provide some
bagic mfrastmoture and bribe government officials, it makes the costs of doing
business in the country to be too high with adverse implication for profitability.

Inappropriate Incentive Structure (Resource Counrse)

The il boom has destroyed and distorted our sititude to work, and this has affected
the psychological quotient of an average Nigeria who wanis quick money. Policy
instability and policy somersanlt creates an atmosphere of uncertainty, The incentive
strocture that iz generally biased in favoar of activities with relatively short
transaction cycles and quick retorns discourages innovation and entrepreneurship.

Conclosion and Policy Recommendation:

This review concludes entreprencurship is the catalyst for economic growih amd
development through job creation, mcome empowerment and poverty reduction in an
economy.

‘We recommend that in order to extend the culture of entreprenenrial thinking and promote
enireprencurship m an economy, it 15 imperative for govemnment and other relevant
institutions to pursne fimctional policy goals in this endeavour.

In order to create high-income generating job opportunities and reduce poverty
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through entrepreneurship, there is the need for policy measures and intervention
programmes that are critical and consistent with the objective of welbae
improvemenis. They include:

Introcuce new funding models and encourage and possibly incentivize financial
msitutions and mdividuals or corporations to provide capital to entreprenewms
without the stringent collateral requirements of commercial banks

Build programs providing mentorship by experienced enbreprencuis

Expand the education cumiculom to improve the capabilities as well as the
motivations of students to engage in entreprenenrial activities; promote practical
training programs with quality, expetienced educators

Improve the physical infrastrocture-power, transportation, water and broadband
internet, especially inthemoreural arcas

Reduce bureamcracy associated with starting a business and combat cormuption
Form parmership to facilitate the trangfer of technology to the private sector, such ag
with government and undversity collaborators

Identify and implement pelicies that encourage youth to start businesses

Sopport those with high employee prowth expectations,
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